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Abstract 
Study the meaning of the word is in strong link with phraseology. And 

the meaning of phraseological units is closely connected with knowledge of 
native speakers, with practical experience, with culture and historical traditions 
of the people. In the given article we have an attempt to analyze phraseological 
units with a component “grey” in Russian and English languages to reveal 
similar and different meanings between them. 
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What is phraseological unit? Having analyzed some definitions of this 

phenomenon given by outstanding scientists (I.R.Galperin, N.M.Shansky, 
O.S.Ahmanova, S.Balli), it is possible to make following definition: the 
phraseological unit is a changeless phrase of speech which has its own meaning 
and is peculiar to certain language. Some phraseological units are simple, usual 
and familiar to us since our childhood. Many of phraseological units have come 
to us from other languages, epoch, fairy-tales, legends, and also with 
development of modern technologies. Phraseological units are often used in 
everyday speech. 

In this work our aim is to study the semantics of phraseological units 
with a component “grey” in two languages, Russian and English, and find out if 
there are any similarities and differences between them. 

 
Let's study semantics of phraseological units with grey colour in 

Russian language. 
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1. Grey colour symbolizes mediocrity, ignorance, something 
which is not remarkable: 

- usual week-days - grey life; 
- uneducated uncultured person - grey person. 
2. Grey colour emphasizes a low social rank:  
- common people - grey folk. 
3. The image of the grey mouse is used to show the ordinary 

person: 
- ordinary person - grey mouse. 
4. This grey mouse, thanks to its grey colour, and also grey 

colour of some other animals and birds symbolizes danger: 
- mice and rats - grey danger. 
5. A grey cat in Russian phraseology is a symbol of quarrels:  
- when someone has quarrelled with somebody it means that 

grey cat has run between them. 
6. An image of a grey wolf (one more animal) is connected with 

terrorism: 
- terrorist underground organisations in Turkey and a number of 

the western countries are named as Grey wolves. 
7. Grey colour presented in yarn means that yarn is rough, raw: 
- coarse thread is grey. 
8. Elderly person who talks nonsense is described in such a way: 
- He tells a lie through his teeth. In Russian it is associated with 

grey gelding because this old animal is silly and can’t do anything correctly. 
 
Now let's study semantics of phraseological units with grey colour in 

English language. 
1. Grey colour means "neutral": 
- grey area is "a neutral zone", "a grey zone". 
2. At the same time grey has negative connotation and means 

"unsuccessful": 
- grey area of economy is an area of partial unemployment. 
3. Grey colour associates with darkness: 
- the grey of the dawn – early morning mist. 
4. Grey colour also means "gloomy": 
- grey thoughts are gloomy thoughts. 
5. Grey colour is used for describing hair and symbolizes old 

age: 
- grey with age is grey-haired person; 
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- grey-headed or greybeard is an old man, an elderly person. 
6. However the old age means experience: 
- to be / to grow grey-headed in something is to have 

experience in something. 
7. Grey also means colourless, without colour: 
- grey-state (about fabric) is uncoloured. 
8. In English language there is the image of a horse describing a 

despotic wife: 
- the grey mare is a woman walking all over her husband. 
9. Grey is used in the names of sea-crafts: 
- the greyhound of the ocean - the high-speed ocean liner; 
- grey diplomats are the fighting ships as means of diplomacy 

from the position of strength. 
10. As a result of rapid development of economy there are a lot of 

different expressions showing different economic relations: 
- grey knight is the name of the company operating in the 

course of absorption in own interests; it does not protect the objective-company 
from hostile absorption (as "the white knight"), but offers more favourable 
conditions of absorption (than "the black knight"); 

- grey-wave concerns the company or the deposit which are 
potentially profitable but the investor can receive the profit only in elderly age. 

11. There are specific expressions with the development of the 
Internet technologies: 

- greybar land is about the keyboard of the computer, which 
keys hypnotically affect on the person expecting the long shutdown of the 
program; 

- greylisting is the technology of "grey lists" which means 
struggle against spam. It is when lists of servers are made, and it is possible to 
get mail from these lists with risk taking. In contrast to grey lists there are 
"black lists" from which you cannot get mail, or the technology of "white lists" 
- reliable servers - from which it is possible to get mail. 

 
At last, let’s study semantics in the phraseological units with grey 

colour which are present both in English and in Russian languages. These units 
have the same meaning and translation. 
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Meaning Russian 
language 

English language 

1. the ordinary, colourless, 
monotonous life 

grey life; grey 
existence 

grey existence 

2. the description of the 
person appearance who is pale or 
sad or who has a sad appearance, 
who looks pale 

a grey / pale 
face 

to look grey  

3. the person who possesses 
the power and influence but does 
not occupy a senior position and 
remains in the background 

the grey 
cardinal 

grey eminence 

4. the name of soldiers 
because of the colour of their 
overcoats (in pre-revolutionary 
Russia and in army of southerners 
during the Civil war in the USA in 
1861-1865) 

grey skotinka 
(soldier) 

grey-coat, greyback 

5. something mysterious, 
faceless 

somebody in 
grey (a 
mysterious 
person) 

the identity of these 
grey men (these 
faceless people) 

6. the list of persons, firms, 
etc. which are considered to be 
undesirable or unreliable but less 
than blacklisted 

grey list grey list 

7. semilegal, "semiblack" 
market dealing with invalid goods 
or the goods are on sale at the 
highest speculative prices 

grey market grey market 

8. the imported goods are 
infringing merchandise 

grey import grey import 

 
Having analyzed semantics of phraseological units with grey colour in 

these two languages we found out the great variety of meanings (similar and 
different) typical to this or that language which is caused by language and 
society historical development. 
 



10th International Conference “Science and Technology”  
 23-29 April 2018 

 

 
 
 
 
 
 
 

239 

References: 
[1] Cambridge Advanced Learner's Dictionary. Grey. Available at: 

http://dictionary.cambridge.org/dictionary/british/grey_1?q=grey 
[2] Dictionary.com. Available at: http://www.dictionary.com/browse/gray 
[3] Macmillan Dictionary. Available at: 

http://www.macmillandictionary.com/dictionary/british/grey 
[4] The free online dictionary by Firlex. Available at: 

http://www.thefreedictionary.com/Gray 
[5] Ahmanova O.S. Slovar' lingvisticheskih terminov. [The dictionary of 

linguistic terms]. Moscow, Sovetskaya Ehnciklopediya Publ., 1969. 
608 p. 

[6] Balli SH. Francuzskaya stilistika. [The French stylistics]. Moscow, 
EHditorial URSS Publ., 2001. 392 p. 

[7] Gal'perin I.R. Ocherki po stilistike anglijskogo yazyka. [Sketches on 
stylistics of English language]. Moscow, Izdatel'stvo Literatury na 
inostrannyh yazykah Publ., 1958. 462 p. 

[8] Kunin, A.V. Bol'shoj anglo-russkij frazeologicheskij slovar'. [Great 
English-Russian phraseological dictionary]. 4th ed. Moscow, Russkij 
Yazyk Publ., 1984. 944 p. 

[9] Myuller V.K. Anglo-russkij slovar'. 53 000 slov. [The English-Russian 
dictionary. 53 000 words]. 23d ed. Moscow, Russkij Yazyk Publ., 
1992. 844 p. 

[10] Ozhegov S.I., SHvedova N.YU. Tolkovyj slovar' russkogo yazyka: 80 
000 slov i frazeologicheskih vyrazhenij. [Thesaurus of Russian: 80 000 
words and phraseological expressions]. 4th ed. Moscow, Azbukovnik 
Publ., 1999. 944 p. 

[11] SHanskij N.M. Frazeologiya sovremennogo russkogo yazyka. 
[Phraseology of modern Russian]. Moscow, Vysshaya shkola Publ., 
1985. 160 p. 

 
 



10th International Conference “Science and Technology”  
 23-29 April 2018 

 

 
 
 
 
 
 
 

240 

LINGUISTICS 
 
 

Solomeina V.G. 
 

MANIPULATION IN RUSSIAN AND 
BRITISH TV COMMERCIALS 

 
Solomeina V.G., Russia, Ural Federal university  
 
 
Abstract 
As the title implies the article describes different ways of manipulation 

in Russian and British TV commercials. It is spoken in detail about few 
products in particular. The main idea of the article is to compare how Russian 
products or services, which were made in Russia are advertised to how British 
products are advertised for the British. It gives a detailed analysis of car, 
insurance companies’ and mobile companies’ advertisements. 
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Одним из значений английского слова «манипуляция» является 

«воздействие», однако на деле эти два понятия сильно отличаются друг от 
друга. Манипуляция предполагает скрытые цели и, соответственно, 
неведение «жертвы». Таким образом, искусство манипуляции заключается 
в умении скрыть, завуалировать цели, тем самым побуждая 
манипулируемого думать определенным образом, выбрать того или иного 
кандидата или купить что-либо. В данной работе рассматривается 
последнее – манипулирование в телевизионной коммерческой рекламе.  

Как пишет Е. С. Попова, «когда скрытые возможности языка 
используются говорящим для того, чтобы навязать слушающему 
определенное представление о действительности, сформировать нужное 
отношение к ней, вызвать необходимую адресанту эмоциональную 
реакцию, мы говорим о языковом манипулировании»[1]. Таким образом, 
цели манипулирования в рекламе можно определить как навязывание той 


